R
1((("

Diet of the Gods
A divinely-inspired line of organic functional foods
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What it is

Diet of the Gods® is a premium line of nutritionally-beneficial organic food and
beverage products based on what the gods of multiple cultures actually ate.
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The insight driving customer engagement and excitement is:

You can eat healthier by eating what the gods ate.



Examples of the products
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The drink that made Zeus Zeus

The nymphs who raised Zeus in a cave raised
him 100% on goat's milk. And Zeus is one of
history’s all-time mega deities.

The science backs up the mythology. The
Cleveland Clinic is the #2-rated hospital in
America, and one of its food gurus, Dr. Mark
Hyman, explains that “the form of casein in
goat’s milk (A2 casein) is not inflammatory,
unlike the casein prevalent in most cow’s milk
(A1 casein) that creates gut issues, allergies,
eczema, and acne. Goat’s milk also has high
levels of medium-chain triglycerides (MCTs),
which boost metabolism and brain function,
and higher levels of vitamin A, which is good
for your skin.”

Speaking of MCTs, multiple clinical studies
have confirmed that MCTs enhance exercise
performance, which helps explain why Zeus
could do so many push-ups.



Examples of the products
The protein that made Zeus Zeus
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The nymphs who raised Zeus in
a cave raised him 100% on goat's
milk. And Zeus is one of history’s
all-time mega deities.

The science backs up the
mythology. This grass-fed whey
protein is richer in BCAAs (and less
allergenic and more easily digested)
than whey from cows.




Examples of the products

. When the gods want to hydrate, they don’t
drink Gatorade. They drink this.

In India, shopkeepers hang bundles of lemon and chilis
just outside their storefront for good luck.

Alakshmi is the Hindu goddess of misfortune. Her
favorite foods are chilis and citrus, especially

lemons. So the shopkeepers leave her a meal of it just
outside their shops, so that she’ll stay there, placated
and content to feast on the foods, rather than come
inside and look for trouble.

Alakshmi’s snack is not only a great story, it's also
great nutrition. Lemons and chilis are packed with:

Capsaicin - bioactive for pain relief and weight loss

support
Hesperidin - bioflavonoid for blood vessel function
& Capsaicin “" Potassium - electrolyte and essential mineral that
&% Antioxidant Carotenoids O GMO FREE regulates fluid balance and muscle contractions.
# Hesperid* Vitamin C - antioxidant important for heart health and
VitaminB6 (& SUGAR FREE immunity, linked to mental function and memory
* Mega electrolytes  1007% natur3! : Vitamins B6 - drives amino acid metabolism and
tror andicolor ' neurotransmitter generation.
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Examples of the products
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Persephone's favorite fruit

Hades, Lord of the Underworld, offered
pomegranate to the lovely goddess of grain,
Persephone, knowing that if she ate it, she'd
be stuck with him forever. The fruit was so
enticing (perhaps due to its stunningly
beneficial nutritional profile), that she went for
it.

Nutrition so good that it's worth an eternity in
the Underworld? That's a powerful
testimonial. So is the Koran, which calls the
pomegranate a "qgift from God." Eating it, said
Mohammed, could rid you of the negative
emotions of hate and envy. And the Mayo
Clinic says pomegranate has 3x the
polyphenol concentrations of green

tea. Polyphenols counter bad LDL
cholesterol. Gift from God, indeed.



Examples of the products
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And while they yet believed not for joy, and
wondered, He said unto them, Have ye
here any meat? And they gave him a piece
of a broiled fish, and of an honeycomb.

- Luke 24: 41-42 (KJV)

;“ o7 \7 DIET
W .* OF

“‘ 1(( THE
([ii GoDSs™

(‘ / E ORGANIC




Examples of the products
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Competitive Advantages

1. Diet of the Gods is a disruptive brand concept that will create a category. The
new category is divinely-inspired foods.

2. Each food and beverage product will have a great story (and mythology) behind
it.

3. The products will be backed by science, delivering genuine nutritional benefit. It
turns out that what the gods ate constitutes a skillfully-curated array of nutritionally
superior food options.

4. The product line will appeal to diverse demographics, and the brand’s
multiculturalism will help people discover and enjoy diverse traditions.
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Norse Hindu Aztec Greek And more...



Why the timing is great — reason #1

The organic and natural food market is booming.

I

N,
2% New Hope.
f";-'i.'.‘.i\;"? NETWORK.

[ Sales are expected to surpass $300 billion by 2024, according to NBJ forecasts. ]

Organic and natural food trends

TAGS: GENERAL  FOOD TRENDS  ORGANIC [ Dec 18, 2020 ]

Natural and organic products industry sales and growth
M Sale in millions of dollars W Growth

300,000 12.0%
250,000 10.0%
200,000 8.0%
150,000 6.0%
100,000 4.0%

50,000 2.0%

2013 2014 2015 2016 2017 2018 2019 200e 0%

Year
Source: Nutrition Business Journal

It’s a $250B market

that grew at a

9.3% CAGR in 2020
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Why the timing is great — reason #2

Diet of the Gods is a breakout concept that builds on a key trend within the
organic and natural foods space.

V1,
_s“g: New Hope.
/’,'n\ NETWORK.

Organic and natural food trends

TAGS: GENERAL  FOOD TRENDS  ORGANIC ( Dec 18,2020 |

The macro force of “ancient wisdom,” which involves taking
the wellness lessons of the past and applying them to the

present, will continue to manifest in the organic and natural
products industry.

For example, the paleo diet might fade from the forefront (it is still an important way of
eating) but the macro trend of “ancient wisdom,” which involves taking the wellness lessons of

the past and applying them to the present, will continue to manifest in the organic and natural

products industry.
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Why the timing is great — reason #3
Post-COVID, healthy food will be more important to more people

From a September 2020 New Hope/Spins presentation:

Health matters more now than ever

Healthy eating and natural products deemed more important

i |
is more or less Less Important | More Important

Q: Would you say
important to you today than it was in 20197 1
[Eating healthy food ]

]

N,
2" New Hope.
N

whipstitch =%
p” PN Z§  NETWORK.

[Taking dietary supplements and vitamins

Source: New Hope Network NEXT Data and Insights survey of n~1,000 collected week of April 13, 2020, using a
i lirecti ive of U.S. ages 18-65 wei by age, gender, and region.

sample

12



Solving a problem

People want divinely-inspired foods. There is demand and interest.
But there hasn’t been a branded product line that A) helps you discover what those
foods are, and B) makes them readily available. Now, with Diet of the Gods, there is.

=B Aleteia [ [

_ Cerith Gardiner Zelda Caldwell
§ 7 Healthy foods that Jesus World-record winning
g ate gymnast Simone Biles leans >
S on her Catholic faith

Daniel Esparza

In the Philippines, the soon-
to-be tallest statue of the
Virgin Mary in the world is
about to be ready

A LIFESTYLE Readers like you contribute
B S to Aleteia’s Mission. Aleteia is a popular
[ 7 Healthy foods that Jesus ate ] DONNTENOW site with 20M monthly
users. And for many
s 256 [ EAERICD 8 Aleteia's Top 10 weeks, this article on
MOST READ what Jesus ate was
1 Pl Cerith Gardiner the #1 MOSt Read.
Take inspiration from the Son of God for a healthier diet. @ ZHealthy foods that
esus ate

' I ' he topic of food is impossible to escape these days. Whether you’re 2 YW  wicholas senz
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We own the intellectual property

We own the registered ,
Diet of the Gods® trademark. r@ﬂ\tgﬁ %)tﬂtl?g of gmer,'[

WUnited States Patent and Trabemark Office ‘?

Diet of the Gods

Reg. No. 6,503,378 Story Foundry LLC (VIRGINIA LIMITED LIABILITY COMPANY)
. 11160 C1 South Lakes Dr
Registered Sep. 28, 2021 Reston, VIRGINIA 20191
Int. Cl.: 29 CLASS 29: Goat milk; packaged meals consisting primarily of meat, fish, poultry or
Trademark vegetables

o < FIRST USE 5-22-2021; IN COMMERCE 5-22-2021
Principal Register

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO
ANY PARTICULAR FONT STYLE, SIZE OR COLOR

SER.NO. 88-931,332, FILED 05-24-2020

D s H

Performng the Functions and Duties of the.
Under Secretary of Commesce for Intellectual Property and
Director of the United States Patent and Trademark Office
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We own the intellectual property (cont.)

We own www.DietoftheGods.com and FoodsoftheGods.com

by Christian D'Andrea
’ t

A'new line of divinely-inspired organic foods

What did they eat up on Mount Olympus?
| found out.

| also found out what the Norse gods noshed in Asgard, what
snacks the Shinto gods savored, and what Jesus sipped.

muﬁiw semble all of these dietary yacaliions i
WMWMMWWMJ&\»MM

The drink that made Zeus Zeus :

The nymphs who raised Zeus in a cave
raised him 100% on goat's milk. And Zeus
is one of history’s all-time mega deities.

The science backs up the mythology.
The Cleveland Clinic is the #2-rated
hospital in America, and one of its food
gurus, Dr. Mark Hyman, explains that “the
form of casein in goat’s milk (A2 casein) is
not inflammatory, unlike the casein

prevalent in most cow’s milk (A1 casein) that THE
creates gut issues, allergies, eczema, and ‘ ‘ ( /
e | L B SR S . | ('ODJ
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COMMERCIAL GO-TO-MARKET
12 month milestones

DTC Channel

©

DTC Channel
buildout and launch
Product 1.

Product development

Retail Channel
Brick and mortat

Financing

Note: see information about forward-looking statements on p. 24

Develop Product 1.

(o)
\&)

Collect data to evaluate
target demographic and
consumer shopping
behavior.

Develop Product 2.

Pilot signed with 2 leading
Drug/Mass/Grocery
retailers for 10-200 stores

@>—

Launch Product 2.
Demonstrate attractive
LTV:CAC and scale

Develop Product 3.

Potential Series A round
to scale growth

16



COMMERCIAL GO-TO-MARKET

S-year targets

Key Milestones/Assumptions

= Launch grocery channel in year 2; Drug year 3;

53

80 Mass year 4; Club year 5 in a phased rollout
= Launch 3 SKU in year 2; six SKUs by Year 4
70
= Having achieved traction after 1 year, explore
5 Series A funding to fuel growth
50
40

30

20

Year 1 Year 2

Note: see information about forward-looking statements on p. 24

Year 3

35
18
0 11
m B

Year 4

Year 5

67

Year 6

Club

Mass

Drug

Grocery

DTC- Online



Recent CPG acquisitions/strategic investments have had exit
multiples of 4-8x revenue

= We deem a 4-8x revenue multiple to be reasonable given recent CPG acquisitions (see table
below)

» The most likely path to liquidity involves a sale to a large CPG company or a private equity
group
= The company will also consider dividend plans on hitting certain revenue/profitability targets

Multiple

Kellogg acquired RXBar 10/17 $600M  ~$100-120M 5-6x
Mars invested in Kind, maker of Kind bars 11/17 $3-4B $670M 4.5-6x
Conagra acquired Boomchickapop popcorn's parent 917 $250M ~$30M 8x
company Angie's Artisan Treats

Hershey acquired Amplify, maker of SkinnyPop 12/17 $1.6B ~$380M 4.2x
popcorn and Tyrrell's potato chips

General Mills acquired Blue Buffalo, a natural pet 2/18 $8B $1.3B 6X

food brand

Note: see information about forward-looking statements on p. 24 18



Team leader

INNOVATION
-

[HOT TREND] ldea Mlnlng

YOU COULD UNCOVER YOUR NEXT BIG PRODUCT USING TECH TRANSFER.

WHILE DOING a Special Forces  veloped on the taxpayer dime are spun  Good
documentary, filmmaker out to the private sector—has gottena  to go:
Chmnan D'Andrea ran into blg boost from legislative reforms since ~ Mark (l.)
0 Ng up onam Cy- 80, Thereare thousands of inven-  and

brand- Christi
Make Money & Do Good Get Answers to Your s A
With Nonprofits Crucial Questions of entities handle  made Army
hding private com-  energy bars
s and government  available

rt C. Byrd National ~ to the
r Center in Wheel-  masses.
l , was chartered in
(G aringhouse for the

technologies. It’s a
for companies in-
g tech transfer. An-
look is the Federal
ium for Technology
erallabs.org).

originator of the re-
oots the centers’ bill,
inder’s fee incurred
pients, who usudlly

actually having one.

ting.com) s a Virginia-based
nd technology. His articles
fashington Post and Worth.

Chrlstlan D’Andrea

Graduate of Harvard and Oxford

» Director/producer/creator of cable TV series (incl.

Discovery Channel’s Halo Freefall Warriors and
Weather Channel’s hit series Hurricane Hunters)
* Author (TOUCHING THE DRAGON, Knopf and
Vintage, 2019)
» Founder of SoldierFuel.com

5"”\>-$.Illll

Z7
INCREDIBLE
INVENTIDNS '

CHRISTIAN D’ANDREA |

Founder | Soldier Fuel®energy bars
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Experience / media savvy
Being savvy about media and having story-telling ability are key to brand-building

. Hurricane Hunters director Christian

Weather D'Andrea inspects the hurricane he and
Channel the crew are about to descend into

20



Today’s market wants story-driven brands.

9, 03:17pr )

3 Reasons Why Brand
Storytelling Is The Future Of
Marketing

FOl"beS Billionaires Innovation Leadership

To Lead, Tell A Story

by N Celinne Da Costa Former Contributor ®
a ForbesWomen L.
By Christian D'Andrea

Storytelling will not only increase your brand favorability in your
audience’s eyes, it can also be up to 22 times more memorable than

facts. . . : . -
¢ stories are the essential tools that help us calibrate our humanity, rally our spirit and

thrive in crisis. They help us remember who we are and imagine what we can be.

Stories give customers the joy of discovery

There's delight in finding out what the gods of various traditions ate, and then
being able to eat those foods yourself.

Storytelling has always helped people deal with change. As civilizations ebb and flow,

21



PR / Marketing assets
I'm writing the DIET OF THE GODS book,
which will help launch the brand.

Diet of the Gods

by Christian D’Andrea

Book proposal

Table of Contents

Logline (page 2)

Chapter 1 (pages 2-9)

Why this book will work (page 10)
Author media (pages 11-16)

My first book was published by Knopf
and Vintage recently.

EARNETAEEEEN in Military & Spies Biographies
AN\ EAEEER in Biographies of the Afghan War
amazon

,:[RAGON

HNlQUES
wo OTHER TEC :
FURASURV|V|NG LIFE'S WARS

5 HATCH

TIAN D’ANDREA

‘‘‘‘‘
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Christian D’Andrea

christian@storyfoundry.org
323.841.1365
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Forward-looking statements

>

Certain information set forth in this presentation contains “forward-looking information”, including “future oriented financial
information” and “financial outlook”, under applicable securities laws (collectively referred to herein as forward-looking statements).
Except for statements of historical fact, information contained herein constitutes forward-looking statements and includes, but is not
limited to, the (i) projected financial performance of the Company; (ii) completion of, and the use of proceeds from, investment being
discussed hereunder; (iii) the expected development of the Company’s business, projects and joint ventures; (iv) execution of the
Company’s vision and growth strategy, including with respect to future M&A activity and global growth; (v) sources and availability of
third-party financing for the Company’s projects; (vi) completion of the Company’s projects that are currently underway, in
development or otherwise under consideration; (vi) renewal of the Company’s current customer, supplier and other material
agreements; and (vii) future liquidity, working capital, and capital requirements. Forward-looking statements are provided to allow
potential investors the opportunity to understand management’s beliefs and opinions in respect of the future so that they may use
such beliefs and opinions as one factor in evaluating an investment.

These statements are not guarantees of future performance and undue reliance should not be placed on them. Such forward-looking
statements necessarily involve known and unknown risks and uncertainties, which may cause actual performance and financial
results in future periods to differ materially from any projections of future performance or result expressed or implied by such forward-
looking statements.

Although forward-looking statements contained in this presentation are based upon what management of the Company believes are
reasonable assumptions, there can be no assurance that forward-looking statements will prove to be accurate, as actual results and
future events could differ materially from those anticipated in such statements. The Company undertakes no obligation to update
forward-looking statements if circumstances or management’s estimates or opinions should change except as required by applicable
securities laws. The reader is cautioned not to place undue reliance on forward-looking statements.
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